
VisitScotland
Sustainable Tourism for businesses 



What is sustainable tourism?  

It’s not just about being ‘green’!
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VisitScotland & Sustainability

Our vision

άǿŜ ŀƛƳ ǘƻ ōŜ ǊŜŎƻƎƴƛǎŜŘ ŀǎ ŀ ƭŜŀŘŜǊ ƛƴ ǎǳǎǘŀƛƴŀōƭŜ ǘƻǳǊƛǎƳ ŘŜǾŜƭƻǇƳŜƴǘΣ ƴƻǘ Ƨǳǎǘ ǿƛǘƘƛƴ {ŎƻǘƭŀƴŘ 
but at a European and World level.  We aim to make VisitScotland the sustainable national 
tourism organisation, recognised for our efforts to reduce the environmental impact, and 

ƳŀȄƛƳƛǎŜ ǘƘŜ ŜŎƻƴƻƳƛŎ ŀƴŘ ǎƻŎƛŀƭ ōŜƴŜŦƛǘǎΣ ƻŦ ƻǳǊ ƻǿƴ ƻǇŜǊŀǘƛƻƴǎέ

Å Providing business with a platform to get advice, help & support ςevents programme

Å VisitScotland Sustainable Tourism Strategy

Å Carbon Management Programme

Å Sustainable Tourism Projects 



Why is it important?

Å Tourism growth is critical to the future of Scotland  

Å Tourism businesses can make cost savings and potential profit growth  

Å Reduce the environmental impact of a growing tourism sector  

Å Support local communities, improving community spirit and social cohesion  

Å Scotland has a rich and diverse cultural heritage that will benefit from sustainable tourism 
businesses keeping local traditions and identities alive



The business case for sustainability…

Å Increased efficiency

Å Engaged employees

Å Cost savings

Å Preservation of destinations

Å Improved service

Å Market advantage

Å Enhanced reputation

(Identified by Xavier Font ςDirector of Studies, International Centre for Responsible Tourism, Leeds University)



BTU Customer Satisfaction - 2009 
Perceptions of Scotland…

9.2

MEAN

2005

8.3

8.2

7.7

7.3

6.9

8.9

MEAN

2007

8.1

7.8

7.3

7.0

6.7

7.9

7.0

6.1

9.1

MEAN

2006

8.4

8.2

7.7

7.1

7.0

7.9

7.2

6.4

8.8

8.0

7.8

7.3

7.2

6.9

8.0

6.8

6.0

MEAN

2008

Perception scores at highest ever levels in almost all cases

Views are uniform ïno significant differences between subgroups
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Carbon Footprints… 



Insights...

Å 66%ƻŦ ŜǾŜƴǘ ǇƭŀƴƴŜǊǎ ǘƘƛƴƪ ŀ ǾŜƴǳŜΩǎ ƎǊŜŜƴ ƛƴƛǘƛŀǘƛǾŜǎ ŀǊŜ ŜƛǘƘŜǊ ǎƻƳŜǿƘŀǘ ƻǊ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘ

Å 51% of planners have increased their focus on green meetings in the past year 

Å Lƴ ǘŜǊƳǎ ƻŦ ǊŜǘǳǊƴ ƻŦ ƛƴǾŜǎǘƳŜƴǘΧ

Å 22% said cumulative green policies have saved their organisation money

Å 37% expect to see such savings in the future

Å 45% also attempt to source locally produced/organic & fair trade food & beverages for their 

event 

Å In 2010, business travel policies will become more and more eco-friendly, particularly in this age 

of global warming 



Points to consider...

Å value for money is important ςno longer get away with charging a premium for green products & 
services 

Å ŀǳǘƘŜƴǘƛŎ ŜȄǇŜǊƛŜƴŎŜǎ ƴƻǿ ƘƻƭŘ ƳƻǊŜ ŀǇǇŜŀƭ ǘƻ ǘƘŜ άƎǊŜŜƴ ŎƻƴǎǳƳŜǊέ ςthe new luxury?

Å promotion of sustainable experiences e.g. sourcing local produce, activities in local area 

Å strong Sustainability Policies  - make sure they are trustworthy (no green wash!)

Å communications have to be clear ςlack of awareness & confusing messages in the past, have 
resulted in mixed messages



Some examples of the benefits…

Å The LovatςWoodchip Boiler ςSaves £1,000 a month and 190 tonnes of CO2

Å Maximillionς30% of clients choose them because of their sustainability credentials

Å Apex Hotels ςsaved £315,000 just by changing to LED lights

Å Radisson SAS Edinburgh ςreduced waste by 60% in 2008 and more than 80% of staff walk or 

use public transport

Å EICC ςreduction in case disposal costs of £4000 per annum and 30% reduction in paper use 



Interactive Session –What do you currently do?

Å Which energy saving devices to you use in your business?

Å What water saving measures do use in your business?

Å Do you reduce, reuse and recycle?

Å Do you source goods and services locally and according to the season?

Å Do you engage with your community? 



Sustainability Tips

Å Tackling Seasonality ςextend your open season by a week or two at either end

Å Sustainable Promotion - use recycled paper, recycle ink cartridges, source low polluting inks and 
environmentally responsible designers and printers

Å Get your visitors to help - be proud and communicate about the efforts you are taking to be more resource 
efficient and ask them to also consider their usage too

Å Local supply networks - use local artists and crafts in your organisation to make it distinctive

Å Local area - provide your visitors with the top ten things to see and do in your area without a car

Å Energy Saving - turn thermostats on radiators down by just 1 degree - saving the planet and your bottom-line

Å Use energy efficient light bulbs - they last up to ten times longer than ordinary bulbs



Journey to sustainability…
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What could you/would you like to do? –Interactive session

Å Would you consider a free environmental or energy audit?

Å How could you save more water in your business?

Å Are there other ways to reduce the waste? 

Å Could you source your produce from local suppliers?

Å Could you employ local residents or support community initiatives?



Today’s journey –call to action…

Å Take immediate action ςmake small changes

Å Sign up for sustainability workshop in your area

Å Get help ςtalk to the experts

Thank you




