VisitScotland
Sustainable Tourism for businesses
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VisitScotland & Sustainability

Our vision
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but at a European and World level. We aim to make VisitScotland the sustainable national
tourism organis“ation, recognised for our efforts to reduce the environmental impact, and
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Providing business with a platform to get advice, help & suppestents programme

VisitScotland Sustainable Tourism Strategy

Carbon Management Programme
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Sustainable Tourism Projects




Why is it important?

A Tourism growth is critical to the future of Scotland
Tourism businesses can make cost savings and potential profit growth
Reduce the environmental impact of a growing tourism sector

Support local communities, improving community spirit and social cohesion
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Scotland has a rich and diverse cultural heritage that will benefit from sustainable tourism
businesses keeping local traditions and identities alive




The busi ness case for sust al
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Increased efficiency
Engaged employees

Cost savings

Preservation of destinations
Improved service

Market advantage

Enhanced reputation

(Identified by Xavier FogtDirector of Studies, International Centre for Responsible Tourism, Leeds University)




BTU Customer Satisfaction - 2009

MEAN | MEAN MEAN
2008 | 2007 | 2006 | 2005
Dramatic landscapes 9.2 (8.9 |
Warm and welcoming people 8.5 [ 8.0 |
@d care of its natural environment 8.1 [ 8.0 |
Unique venues 8.4
Best golf in the world 8
Easy to get to 7.4
Thriving economy and business community 7.1 [ 6.8 |
Tradition of innovation [ 6.9 [ 6.9 |
Leading edge of technology [ 6.0 |

Perception scores at highest ever levels in almost all cases
Views are uniform i no significant differences between subgroups

Q19: Base: All respondents 2009 (n=301), 2008 (n=300), 2007 (n = 262), 2006( n= 250), 2005 (n = 249)




Carbon Footprints

200 Person Overnight Event
Footprint (Lbs of co2 )
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Typical “Green”

Planning a green
event from the
ground up can
have a significant
impact on the
event footprint.
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Insights...
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51% of planners have increased their focus on green meetings in the past year
Ly GSN¥X&a 2F NBOGdNY 2F Ay@dSaidySyiidX

22% said cumulative green policies have saved their organisation money

37% expect to see such savings in the future
45% also attempt to source locally produced/organic & fair trade food & beverages for their
event

A In 2010, business travel policies will become more and mordraaadly, particularly in this age

of global warming




Points to consider...

A value for money is importang no longer get away with charging a premium for green products &
services

| dZKSYGA O SELISNASYyOSa y2g K2t &hei@WNBury? LILIS | €
promotion of sustainable experiences e.g. sourcing local produce, activities in local area

strong Sustainability Policiesmake sure they are trustworthy (no green wash!)
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communications have to be cleatack of awareness & confusing messages in the past, have
resulted in mixed messages




Some examples of the benefits
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The Lovat ¢ Woodchip Boileg Saves £1,000 a month and 190 tonnes of CO
Maximillion ¢ 30% of clients choose them because of their sustainability credentials
Apex Hotels ¢ saved £315,000 just by changing to LED lights

Radisson SAS Edinburgh ¢ reduced waste by 60% in 2008 and more than 80% of staff walk or

use public transport

EICC ¢ reduction in case disposal costs of £4000 per annum and 30% reduction in paper use
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Which energy saving devices to you usgaar business?

What water saving measures do use in your business?

Do you reduce, reuse and recycle?

Do you source goods and services locally and according to the season?

Do you engage with your community?



Sustainability Tips
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Tackling Seasonality ¢ extend your open season by a week or two at either end

Sustainable Promotion - use recycled paper, recycle ink cartridges, source low polluting inks and
environmentally responsible designers and printers

Get your visitors to help - be proud and communicate about the efforts you are taking to be more resource
efficient and ask them to also consider their usage too

Local supply networks - use local artists and crafts in your organisation to make it distinctive
Local area - provide your visitors with the top ten things to see and do in your area without a car

Energy Saving - turn thermostats on radiators down by just 1 degresaving the planet and your bottotine

Use energy efficient light bulbs - they last up to ten times longer than ordinary bulbs




Journey to sustainability..
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Would you consider a free environmental or energy audit?
How could you save more water in your business?

Are there other ways to reduce the waste?

Could you source your produce from local suppliers?

Could you employ local residents or support community initiatives?
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