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Todayôs Agenda
ÅPowerful PR

ÅRewarding Exhibitions

ÅThe Insider's Guide to BTU Enquiries

ÅSustainability Strategies

ÅEmerging Markets 

ÅBTU Marketing Opportunities
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Are Are YOUYOU Standing on Standing on 

the Edge of the Edge of New Business  New Business  

Opportunities in Scotland?Opportunities in Scotland?



The The FiveFive TwentyTwenty --first Century Forces first Century Forces 

and Trends in Business Tourism and and Trends in Business Tourism and 

How to Use ThemHow to Use Them

1. Altruism is Your New Golden 

Opportunity (CRS)

2. Blended Communications

3. Their Perception is Your Reality

4. Health, Wellbeing, the Environment 

and the Feel Good Factor

5. The Celebration Vacation 
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1. AltruismAltruism is Your New 

GoldenGolden Opportunity

ÅSociety of Incentive Travel 

Executives (SITE)

ÅBusiness travel and global good will 

(CRS)

ÅMake money and improve the world

ÅThe business event as a legacy for 

the host destination 
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2. Blended Communications

ÅMeet and flirt on line

ÅIn person peak experience (romance) 

ÅOn line forever 

ÅSocial media is the new covenant

Å300 million events on FaceBook per 

year 

ÅTweet Your Way to the Top! 
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3. Their PerceptionPerception is Your 

Reality

ÅDetermine the appropriate image 

(external and internal) for your event

ÅDesign the communication platforms 

for your event 

ÅControl the communication channels 

for your event (Internet, Public 

Relations and Advertising)  
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4. Health, Wellbeing, the 

EnvironmentEnvironment and the 

Feel Good Factor
ÅAging will impact the event experience

ÅDesign events to promote health and well 

being

Å10/10: Promote Environmental 

sustainability

ÅAttendees should leave feeling better 

about themselves and your destination
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5.  Up Sell the Celebration 

Vacation
ÅThe majority of adults will have 

numerous celebrations during each 

year.

ÅEstablish alumni, reunion and family 

celebration  programmes for your 

business tourism event.

ÅProposals, weddings, birthdays 

anniversaries, reunions, and more.   
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Itôs Business Tourism asé 

Unusual.Unusual.
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Our  Second Enlightenment 

Starts Today!

ÅListen harder (survey social media 

sites).

ÅListen smarter (identify forces and 

trends in key industries and become 

a expert / authority to your clients).

ÅLook further (aging, health, 

technology and the environment). 
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Are You Expecting 

Success?
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The New Business Tourism 

Vocabulary of LOVELOVE

ÅAsk the right questions,

ÅShow empathy,

ÅSolve problems,

ÅExpedite the solution, and

ÅDeliver the Promise of Success!
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Scottish Enlightenment Philosopher 

David Hume (1711 -1776)

A propensity to hope and 

joy is real riches; 

one to fear and sorrow 

real poverty. 
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Thank you.

May You Bring Forth the 

Next Enlightenment in 

Scotland That We Need 

and So Richly Deserve!
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